
Supplemental for https://doi.org/10.1123/JPAH.2020-0864 
© 2021 Human Kinetics 
 

Supplementary Material 1. Good practices and suggested actions identified under “Create Active Societies” 

Action 1.1. Communications: Implement social marketing campaigns linked with community-based programmes.  

Good practices we currently do in Ireland Suggested actions for greater impact in the future 

Inclusion of physical activity promotion in ongoing health promotion campaigns 

(inc. promotion of the social acceptability for being physically active). Examples 

include the Healthy Ireland campaign.  

Implement a wide variety of social marketing campaigns for different 

target groups, including those in retirement, becoming a parent, 

recovery from ill-health, changing employment status, with a disability, 

starting in new education, teenage years.  

Good use of social marketing campaigns and building physical activity narrative 

through several initiatives (e.g. European Week of Sport, Operation 

Transformation, European Mobility Week, Active Travel Campaign). 

Engage with and learn from other sectors who use social marketing 

effectively.  

Promoting the work of the Local Sports Partnership network. Ensure a direct link for LSP on the County Council platforms. 

Promotion of physical activity amongst women to narrow the gender 

participation gap (e.g. Women in Sport, 20X20). 

Need for city and county wide health promotion focus (e.g. billboard 

advertisements). 

 Increase use of “active travel” as the focus for campaigns rather than 

‘physical activity’. 

 Emphasise coordinated Local Sports Plans regarding social marketing.   

Action 1.2. Co-Benefits: Build awareness, through knowledge-sharing and information campaigns, of the multiple social, economic, and environmental 

co-benefits of physical activity, particularly from walking and cycling.  

Cross-sectoral engagement at a national level (e.g. national to local pathway 

through Local Sports Partnership) for promoting the significant benefits of 

physical activity for health. 

Further develop an understanding that an active population is good for 

economy, social connectedness (especially for older people), 

community spirit, environment (i.e. climate change mitigation), safe 

and attractive communities etc. (i.e. physical activity is not just a 

‘health’ issue).  

Public engagement on benefits of physical activity. Ensure the message around physical activity is clear and consistent. 

 Translate evidence into relevant messages for stakeholders (esp. all 

Departments, agencies, and key personnel). 

 Highlight the benefits (e.g. Centers for Disease Control and Prevention) 

in terms of chronic and infectious disease.  
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Action 1.3. Mass participation events: Implement regular mass participation initiatives.  

Working in partnership with other sectors and strategic planners (e.g. National 

Governing Bodies, Local Authorties) to deliver mass participation events (e.g. 

VHI mini marathon, Operation Transformation, Parkrun, Bike Week) and lead in 

programming to increase engagement in mass participative events. 

Ensure a balance of mass participation events that are affordable and 

accessible (e.g. inclusion of play and outdoor recreation events and not 

just traditional sporting). 

Social prescribing to engage with mass participation events. Engage with the ageing sector through the Age Friendly Ireland shared 

service to encourage participation of older adults. 

 Support on insurance issues/costs associated with mass participation 

and community events. 

Action 1.4. Capacity-building: Strengthen professional knowledge, within and outside the health sector, as well as in grassroots community groups and 

civil society organizations.  

Availability of education and continued professional development for multiple 

sectors (e.g. organisational levels, volunteers, disability, and disadvantaged 

groups). 

Set minimum standards for pre-service education of key stakeholder 

groups. 

Establishment of a volunteerism ethos. Host corporate events on an annual basis around physical activity. 

Collaboration for learning (e.g. physios and sport executive staff working 

together).  

Explore potential of Further Education Providers to deliver courses to 

up skill local instructors and volunteers. 

Availability of the Sport Ireland fund for Local Sports Partnerships to build 

capacity locally with training and education. 

Increase availability of retraining opportunities to local authorities 

designed to build awareness about the benefits of physical activity and 

how infrastructure enables or discourages it. 

Skilled graduates from university and local Further Education providers.  

Increase in skilled workforce for health and sport sector (inc. physical activity 

professionals). 

 

 

 

 

 


